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the cartoon work has evolved into a bigger concern, with an
established branded division, C.O.R.E. Toons."”

While the movie effects work has also evolved, with ever-

higher profile projects and increasingly complex shots, Culp
points out that the studio does try to resist the calls to help
out with features late in their schedule. “We're good friends
with Guillermo Del Toro, so we did it on Blade 2, turning

it around in three months when other studios had been
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produce an animated feature,” explains Culp. “We were able

“CANADA IS A PLACE WITH A CAN-DO MENTALITY. THAT SENSE
OF ENTERPRISE HAS GIVEN US A REAL ADVANTAGE, ENABLING
US TO SCALE UP YET RETAIN A HUNGER FOR FIGURING OUT THE
MOST EFFICIENT WAY TO DO THINGS” Doug Masters, c.oRE.

LEFT

A still from animated show
Franny’s Feet, created in
Maya, “We tend to view
C.0.R.E. Toons and C.0.R.E.
Digital Pictures under one
umbrella,” says Animation
Director Aaron Linton

to bring in Steve ‘Spaz’ Williams, who directed the Carl And
Ray commercials for Blockbuster. With his concept and our
pipeline, we got the go-ahead.” This move into full feature
production has necessitated a rapid growth, from around
100 staff to 400. “Anybody can hire a few hundred artists,
but you're not going to get the work done without solid
production management,” says Masters.

“We fully intend to continue with service work but, right
now, anyone that handles film work is at the beck and call of
the industry,” says Culp. “We want to take more control of
our destiny, and that means owning our own projects.”



